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o STYLE GUIDE TEMPLATE o

Your brand includes the look, tone, and feel of your business. Use this style guide to create a clear,
concise, and consistent brand and experience for your customers.
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What is the problem that you solve?
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What is your unique position?*
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Who is your ideal customer?*
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BRAINSTORMING YOUR BRAND

What are your brand’s adjectives?

. peacefi\, calw, \oreezy, simple
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« peavhkul, pvofessional, femuane, c\assy

with these items, refer to Chapter 14 in Business Boutique or Episode 2 of the Business Boutique Podeast.
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THE LOOK OF YOUR BRAND

What three colors do you want to represent your brand, starting with a dominant color?

1. _Llawvk purple | \Wac |\ anendeyr
2. 2002 ] Xrquo\st
3. coo\ aray and|or gold

What are three font styles that feel like your brand?

1. HEADLINE: ___SCrp4 %

2. Subheadline: < ANS SeviE?

3. Body copy: Sans sex’

What is your photography style?
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THE TONE OF YOUR BRAND -

What words or phrases do your customers use to describe their fears or problems? 2 Wa
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What words or phrases do your customers use to describe their motivations or desires?

- Example: “This gives me energy.”
“This is time just for me.” “Twant
to be home with my kids more.”

What key words connect with your customers?

- "brina peace 4o \our ome™

Example: - " oreade A beavhiful, funchional space”
passion, ideas, gifts ‘
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What key words turn off your customers?
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THE EXPERIENCE OF YOUR BRAND

What do you want your customers to feel when they interact with you?

comfoviable, confideny, \nopeful, encouraded,

Emphm . 2% peace, wspwed
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